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PUBLIC AWARENESS WORKING GROUP
Members: 

· Margot Van Kleeck, Terrace CDC

· Flo Sheppard, NHA Community Nutrition
· Denis Gagné, Skeena MLA Office

· Stacey Tyers, Terrace Anti-Poverty Society

· Gail Sheasby, NHA Dental

BOUNDING THE SYSTEM
	Population Groups
	Places and Spaces
	Programs and

informal activities
	Organizations
	Individual Actors

	· Wealthy families
· Doctors

· Employers

· Low-income families

· Youth and childcare resources (babysitters)

· Community leaders

· Non-profit

· Professionals

· Adults without children

· Families

· Seniors

· Community Council

· Corporations

· Marketing Agencies


	· Government Buildings

· Pharmacies

· Childcare centres

· Homes

· Schools

· Doctor offices

· Public library

· Office waiting rooms

· Swimming pool

· Grocery stores

· Convenience stores

· Kitchens

· Cafeterias


	· Community events

· Riverboat Days

· Fairs

· Cooking


	· Governments:

· Municipal, Provincial, Federal

· Technology & Media

· Internet

· TV & Video

· News & Radio 

· Chamber of Commerce

· Business community

· First Nations - Elders Councils

· Associations

· BCASW

· Medical 
· Others 
· Community Clubs
· Fathers Group

· Teachers

· Nutritionists

· Dentists

· Food store owners
	· Mayor
· MLA

· MP

· Principals

· Ministers

· Saša Loggin


UNDERSTANDING THE DYNAMICS
	Community Norms
	Community Capitals
	Regulations
	Decision Making Bodies

	· Children are the parents’ responsibility

· It takes a community to raise a child

· It takes a money to raise a child

· This age group 0-6 holds a lot of potential

· There are enough social support groups in Terrace for this age group

· Extended families will help out

Popular answers:

· Information should be enough but knowledge does not equal action

· Some people will fall through the cracks – can’t do anything about it, can’t please everyone

· If families won’t, then schools will
	Community Capital:

· Lack of community members feeling responsible for community
· People with passion

· Peer/Mentoring

· Promote concept of community ( 0-6 population will benefit
	
	


GOALS
	Goal
	Number of Votes

	PR Campaign to build community value of supporting children

· Modes: print, TV, video, etc

· Need: Someone to gather the info

· What: pick different “categories” or people/agencies & have them talk about how & why children matter (Community Gardens – teens and 0-6; businesses (non-kids ones) and kids; elderly parent professionals)
	5

	Early Years Family Fair
	4

	Family “Tent” at community events for changing diapers, breastfeeding (Riverboat Days, Aboriginal Days, etc.)
	4

	More choices for low-income families to be involved – subsidize sports/gear, lessons, pottery, etc.
	2

	“Youth Community Plan” – develop a plan with focus on 0-6, 7-12, 13-19
	1

	Child-Friendly areas in local businesses – encourage owners to set it up
	1

	Children at the forefront of the community (ie. Skatepark in a visible area, adding young child portion)
	1

	Commit to relevant training opportunity in Terrace once a year
	1

	Reach out to the next parents (15-20 year olds) by music, activities, information, engagement, opportunities
	1

	Mini-show/Documentary on community (teens, elders, business people) working with children. Play it on Channel 10, Northern Savings TV, etc.
	0

	Get involved in community events – float in parade
	0

	Build & support database of family/child volunteer opportunities in the community
	0

	Child Development Articles 0-6 three times a year
	0


SUMMARY:
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Using existing events

· 0-6 holds a lot of potential 

· Discussed the importance and value of universal programs and approach: targeted safe money and are more efficient but when people fall through the cracks it costs money somewhere else

· Capital: peer mentorship & neighbours

· Goals:

· Continue Family Fair

· Family tent or trailer at existing community events – to change babies, breastfeed, etc.
· Build a marketing campaign about why children matter

PUBLIC AWARENESS WORKING GROUP
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